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Introduction

ROGER H. SMITH

The amErican RrEapING PUBLIC—Who are they?
They are, in a sense, everyone but the very young and the very illiterate.
They read tabloids and best sellers and are the raison d’étre for the multi-
million dollar advertising-in-print industry. They also read technical
manuals, scientific reference works and highly specialized monographs.
The range of what they read is as wide and varied as the range of human
interests and human competence.

The American Reading Public, on its own initiative or through the in-
stitutions which it directly or indirectly supports, buys nearly $2 billion
worth of books every year. It buys approximately 270,000,000 copies of
magazines every issue and more than 60,000,000 newspapers every day
(and 48,000,000 on Sunday). Our civilization is such that reading is a
functional necessity, no less than breathing and eating, and he who can-
not read is a permanent cripple.

Universal public education in the United States has brought untold
boons—and not a few problems. Given a few years of rudimentary read-
ing instruction at the elementary school level, is a grown man, with no
further formal education, competent to vote? Except in special situations,
deplorably rigged on racial grounds, our society more favors the oppor-
tunities inherent in universal suffrage than the safeguards of a meaning-
ful minimum test of literacy. So be it.

To this extent, then, practically everyone is a reader—of something,
sometime. -

This book, in seeking to define the nature of the American Reading
Public and those who serve it, goes beyond this minimum concept of the
reader. It is concerned with the person for whom reading is an act of en-
gagement, whether for professional reasons or recreation or both: the
student, the teacher, the executive—and the individual who inspires the
fondest thoughts among publishers, the “faithful reader.” The twenty
articles in this book (including the book review at the end) are about

ix



X INTRODUCTION

this engaged segment of the American Reading Public. Some are written
from within the publishing industry—by publishers and other practi-
tioners. Others come from American higher education and are by in-
terested and informed observers.

The idea for this book originated with the editors of Daedalus, the
journal of the American Academy of Arts and Sciences, who devoted their
winter, 1963, issue to the subject, “The American Reading Public.” The
twelve articles in the Daedalus issue, plus the review of “Catch-22,” are
reprinted here in full, with only minor corrections and additions which
were requested by the authors. Added to those are seven articles which
were specially commissioned for this book. In sum, they represent a
definitive portrait of an important segment—perhaps the most important
segment—of communications in America in the 1960’s.



FROM THE PREFACE TO THE DAEDALUS ISSUE

The American Reading Public

BY STEPHEN R. GRAUBARD
Editor of Daedalus

Pusiisuine is a curious enterprise—a business for
some, a vocation for others—its objectives defy easy definition. While the
purpose of providing diversion for the reader need not conflict with that
of instructing him, it is seldom that the two can be realized simultane-
ously. Since the printed word remains the primary device for learning,
other “educational tools” having had by comparison only a limited effect,
there is a powerful sentiment for judging the success of publishing in
other than profit-and-loss terms. The values that govern in our society
cannot but be reflected in our estimate of the worth of the vast quantity of
material which pours from its presses.

This issue, devoted to “The American Reading Public,” expresses the
deep concern which many in this country feel about the present state of
publishing. If there are many criticisms, this is only partly a comment on
inadequate performance; it is also a statement of the large expectations
which are thought to be legitimate in this area. The dimensions of the
problem are suggested by the great variety of subjects treated, but also by
the necessity of seeking contributions from persons who are engaged in
widely divergent activities but whose common concern is the printed word.

xi






1

Educating the Reader: From Grade
School to Graduate School

LEARNING to read can be a wondrous revelation of
new worlds and new sensations, or it can be a soul-sear-
ing exercise of endless repetition. (“Look. Look. See. See.
Look and See.”) However reading is taught, the text-
book lies near the heart of the process. Frank Jennings,
in the first article in this section, takes a look at the
American textbook: its past; its present strengths and
weaknesses; and its likely course of future development
as textbook publishers respond to currents of change in
American education.

Reuben A. Brower, in the second article, approaches
the matter of Why Johnny Can’t (or Can) Read from
the standpoint of the methods and materials used in the
teaching of reading. There is, tragically, a world of
difference between the elementary-high school approach
and the approach which the student will be expected to
follow when he enters college, Mr. Brower believes.

Benjamin De Mott is worried about a phenomenon
prevalent among undergraduates and graduates alike: the
passive reader. Reading, according to Mr. De Mott,
should mean involvement—“true contention, successful
struggle.”
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Commercial Publishing

wHETHER one likes the fact or deplores it, most of
American book publishing is commercial. Dan Lacy,
leading off this section, describes the boundaries of pub-
lishing economics—the volume in dollars earned and in
copies sold—and the financial expectations that are real-
istic for authors and publishers.

Next, Marshall Best offers an analysis of the so-called
“revolution” which allegedly has taken place in book
publishing since the end of World War II, with specific
reference to the much-heralded “paperback revolution.”

Jason Epstein, one of the prominent younger pub-
lishers, is critical of the complacency he finds among
commercial book publishers. The commercial publisher,
Mr. Epstein feels, should be more imaginative, daring
and, perhaps, eccentric than he is now likely to be.

Frederick A. Praeger, one of the more successful of the
post-World War II publishers, is similarly concerned
with the creative aspects of publishing. In his article, he
describes the publisher in his dual role of businessman
and individualist—a duality which is not always easy to
resolve,

One of the most important figures in any commercial
publishing transaction is the literary agent. Perry Knowl-
ton writes about what an agent can do (and cannot pos-
sibly do) for his client, the author; what the agent con-
tributes from the publisher’s standpoint; and what
changes may be expected in the agent’s role as middle-
man between author and publisher.
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The University as Publisher

IN book publishing, one phenomenon in recent years
has been the growth of publishing by universities. Today,
one book in every thirteen published in the U.S. bears
the imprint of a university press.

Roger Shugg, in this section, writes about the unique
functions which a university press performs and about
the unique relationships which exist between university
presses and their authors.

Thomas J. Wilson offers an overview of American
book publishing, its “hazards and opportunities.” Al-
though Mr. Wilson writes about the whole of American
book publishing, he does so from a university press view-
point—which contrasts, in several respects, with the
attitude expressed by commercial publishers elsewhere in
this volume.




The 'Reader and the Book:

Areas of Contact

HOPEFULLY, every book finds a reader. But the process
is not easy, nor is it always successful. This section is
concerned with the points of contact between book and
reader: among them, the bookstore, the drug store, the
newsstand, the public library.

Leonard Shatzkin, the first author in this section, feels
that the process of bringing book and reader together
would be simplified considerably if the publishers them-
selves became a little less “bookish” and a little more con-
cerned with strengthening and reforming their own dis-
tribution methods.

Next are two views of bookstores: an outsider’s (cus-
tomer’s) view by Edward Shills and an insider’s (book-
seller’s) view by Theodore Wilentz. The contrasts be-
tween the two are striking, almost as though customer
and bookseller had not, in this particular case, ever met.

Finally in this section, Emerson Greenaway discusses
the public library—what it is and what it can become
for the American reading public. Further development
of public libraries, Mr. Greenaway indicates, depends
heavily on Federal financial aid.
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The Mass Media of Print

oF all the media of print, the mass media, by their very
nature, reach the largest audiences. Correspondingly,
their opportunities, their budgets, and their responsibili-
ties to the public are greater. Mass circulation can lead to
mass taste: Is this a “good” (i.e. “unifying”) develop-
ment for the nation, or is it a “bad” (ie. “leveling”)
effect on the national culture?

Donald Fine, writing about mass-marketed paperback
books, celebrates the diversity of output from paperback
publishers. Diversity added to availability, he feels, will
make the “American reading public” and the entire
American public one and the same.

Herbert R. Mayes similarly celebrates the “big” Ameri-
can magazines—their colorful past and the infinite diver-
sity of their future. (Mr. Mayes’ article is based on a
speech which he gave April 16, 1963, before the Chicago
Headline Club.)

Leo Bogart, looking at newspaper publishing in the
age of television, adds up a few losses, many more gains
and new prospects in the “revolution in the media of our
time.”



Literary Criticism, the Publisher
and the Reader

LITERARY cCRITICISM and book reviewing (the two
are not necessarily the same thing) are the favorite
whipping-boys in book publishing. Nobody, it seems,
is particularly content with the state of the art of evalu-
ating new books—not authors (well, hardly ever), not
publishers (except when their own books are well re-
ceived), not reviewers (whose essays are altered by
editors), not editors (who have all those essays to edit).
Nevertheless, the reviews are, in their own milieu, indis-
pensible; they are publicity, good or bad, and publicity
is essential to book publishing.

In this section, two professors from Yale, Henri Peyre
and John Hollander, offer thoughtful critiques of Ameri-
can book reviewing.

At the end of the issue of Daedalus on which this
book is based, there was a section headed by this state-
ment: “Given what has been said about American book
reviewing both in this issue and elsewhere, the Editors
concluded that there might be some use in publishing
a collection of reviews which would not be subject to
the conventional criticisms.” The first of these was a
review of “Catch-22" by Joseph Heller, and it raised a
storm of protest. At the time, “Catch-22” was enjoying
(and it still enjoys) a great vogue. Yossarian Fan Clubs
(so named for the hero of the book) had sprung up
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of paperbacks, new means of, 75
problems of, 66
savings on, 65
bookstore, 134
magazine type of, 63, 135, 136, 190
mail, 80
see also Mail sales
mass, 68-69
methods of, 125
wide, of American books, 124
Dogma, and critical sense, 209
Donations, to university presses, 104
Dos Passos, John, 211
Doubleday bookstore, 165
Dramatic, revolution in name of, 42
Dramatic mode, worship of, 43
Drennen, Henry T., 167

Ear, discrimination by, 28
East of Eden, 214
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Ebony, 187
Economics, of publishing, 47, 51, 53,
58, 69, 158, 175, 230
Economy, and magazines, 189
Editions, annotated, 109
sectional, of newspapers, 197
small, costs of, 104
Editorial expense, 73
paperback, 64
Editorial opinion, influential, 181
Editorialists, 39
Editors, magazine, need for, 192
textbook, as trapped idealists, 13
Education, as champion of good literary
experience, 38
drive for, 118, 120
growth of, 137, 193
improved, abroad, 120
and newspaper reading, 200, 203
President’s message on, 167
public, role of textbook editor in, 13
universal, ix, 146
Educational change, and textbooks, 12
Educational climate, shift in, 8
Educational developments, 68
Educational materials, produced by text-
book publishers, 17
Educational Review, 5
Efficiency, reducing operating expenses,

Eliot, T. S., 211, 223, 224
Employees, bookstore, imported, 159
and knowledge of books, 145

Encore, 187
Encyclopedias, 54
and masscult, 109
Endowments, and university presses,
104
England, as our Academy, 226
experiments in critical reading, 33
newspapers in, 197
teachers of literature in, 31
teaching of reading in, 31
English, high school textbooks, 11
as lingua franca, 110
as second language, 119
in Latin America, 122
English grammar text, 14
Entrepreneurs, publishing, in distribu-
tion of books abroad, 121
artist’s audience, 49
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Entrepreneurship, as essence of publish-
ing, 51
“Epithalamion,” 43
Epstein, Jason, 29
Equipment, of newspaper, 194
Esquire, 189
Essays, critical, 208
publication of, 110, 191
Establishment, the (in England), 226
Europe, book distribution in, 128
overvalued by Americans, 225
prewar, 89
European tradition, 128
Evans, Bertrand, 11
Everybody’s, 183
Evolution, in science texts, 11
Examination copies, 136
Expenses, operating, reduction in, 78
Expertise, of critics, denaturing of, 225
Export, of books, 89
Exposure, opportunity for, of books, 65
Expurgation, 11

Facsimile transmission, future, 191

Family Circle, 184

Farm Journal, 183

Farrar and Rinehart, 112

Fastselling books, 116, 162

Faulkner, William, 178

Faust, 222

Fawcett, 184

Federal funds, for libraries, 167, 169,
170, 171

Federal Trade Commission, 132

Feffer, Paul, 118

Fiction, experimental, 85

Field tests, of textbook ideas, 8

50-50 split, in reprint rights, 97

Financial pressures, on newspapers, 195

Fine, Donald, 175

First-grade child, and reading, 3-4

Flair, 188

“Flying” in reading, 25

Footnotes, in school texts, 11

For Whom the Bell Tolls, 214

Ford, Ford Madox, 44

Ford Foundation, 123

and university presses, 80, 104

Foreign language, major works in, 110

Foreign offices, of American publishers,
118
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Foreign Policy Association, 5
Foreign sales, of American books, 117
Formlessness, in novels, 222
Formula, for textbook selection, 12
Formula books, paperback, 135
Fortune, 182 -
'47, The Magazine of the Year, 186
Foundations, 232
aid to publication, 80, 103
competing with commercial text pub-
lishers, 17
France, Anatole, 215
France, decline of prestige of, 118
teachers of reading in, 31
Francis Scott Key bookshop, George-
town, 163
Franklin Publications, 123
Freedom, derived from indifference to
imprints, 83
to publish, of scholars, 107-108
responsibilities of, 86
French, Sidney J., 5
Freud, Sigmund, 84
Friedlander, Joseph, 165
Friendship, of author and agent, 95
“The Front Page,” 198
Frost, Robert, 23
Frye, Northrop, 37
Funds for books, 120
“Furniture” books, see “Made” books

Gardner, John W, 152

Gary, William S., 22

Gentillesse, 40

Geographers, and textbooks, 14

Germany, defeat of, 118

Glamour, 183, 190

Godey’s Lady’s Book, 182

“Going public,” see Corporations, pub-
licly held

Golden Book, 187

Gone With the Wind, 84

Good, common, 138

Good Housekeeping, 182, 183

Goodbye Mr. Chips, 71

Goodman, Paul, 86

Gould, Beatrice, 183

Government, producing
materials, 17

Government programs, and book distri-
bution, 119

educational
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Grade levels, and textbook material,
10

Graduate studies, and press staff mem-
bers, 108

Grants, 107

Graubard, Stephen R., xi

Gray’s studies, of teaching of reading,
31

Greeley, Horace, 198

Greenaway, Emerson, 167

Greene, Graham, 43

Greeting cards, 145, 164

Growth, of publishing business, 93

Guidelines, of textbook editors, 10

Haggin, Bernard, 227

Hale, Sara Josepha, 182

Hall, Lloyd, service, 185

Hall, William S., 117

Hampton, Benjamin, 181

Hampton’s, 181

Hampton’s Broadway Magazine, 181

Hard and soft cover editions, by same
house, 97-98

Hardbound books, 115, 175-176

and competition with quality paper-
backs, 73
price structure of, 64

Hardcovers on magazines, 188

Hardwick, Elizabeth, 224.225, 226, 228

Harper's, 187, 218, 224

Harper’s New Monthly Magazine, 181

Harvard University Press, 114, 117

Harvest Years, 186

Hayes, Samuel P., 5

Hazlitt, William, 213

Heilman, Arthur, 23

Heller, Joseph, 205, 234

Hellzapoppin, 184

Hendricks, Burton, 180

Hesse, Hermann, 228

High school students, reading by, 169

Historicism, 37 )

«“The History of the Standard Oil Com-
pany,” 180

Hoggart, Richard, 45

Holiday, 188

Holiday experience, in masscult, 39

Hollander, John, 224

Hooey (magazine), 184
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Humanists, 106
vs. engineers, 222
literary, 37

Humor magazines, 184

Idealists, trapped, 3-19

Image, of publishing, 54

Images, causing immobility, 83

Imagination, in science, 21

Imbalance, in school books, 16

Imprints, publishers’, 83

diversification of, before World War
11, 111
new, 112

Impulse buying, 66

Income, broadcasting vs. newspaper, 194

Individual initiative, role in publishing,
87

Information Media Guarantee money,
120

Information storage and retrieval, 149

Innovations, in book pubhshmg, 70, 136,
137

Institute of Dynamic Reading, 22

Integrity, scholarly, 108

Intellectual level, of magazines, 191

Interest, personal, of publisher, and pub-
lishing list, 89

Interests, diversity of, and newspapers,
196

Interlibrary loan, 170

International Cooperation Administra-
tion, see Agency for International
Development

International Reading Assocxatlon, 28,
30

The Interpretation of Dreams, 84

Interscience Publishers, 89

Investment, in publishing one book, 51

James, William, 15, 42, 44, 211, 225

Jargon, 106

Jarrell, Randall, 224

Jennings, Frank G., 3

The Journal, 183

Journal of Living, 186

Journalism, as career, 198
public view of, 198

Journalism Review, 204

Journals, professional, 232

reviews in, 226

INDEX

reviewing, 229
scholarly, 208, 220
specialized, 66
advertising in, 63
Judge, 184, 186
Judgmental tone, of early texts, 6
Junk shops, 146

Kazin, Alfred, 212

Kennedy, John Fitzgerald, 167
The Kenyon Review, 218, 220
King, Alexander, 71

Kitsch, 44, 227

Klineberg, Otto, 15, 16

Knopf, Alfred A., 113
Knowlton, Perry, 94

Kough, Jack, 9

Kroch’s, 165

Labor costs, rising, and booksellers, 145

Labor negotiations, newspapers, 194

Lacy, Dan, 153 ,

Ladies’ Home Journal, 40, 43, 182, 183

Ladies’ Journal see Ladies Home Jour-
nal

Lane, Gertrude, 183

Lang, Leaf, and Meyers, 4

Language, kept simple, 12

uses of, in discovering meanings, 26

Laski, Harold, 78

Latin America, 120, 121, 122, 124

Le Figaro, 215

Le Monde, 214, 215

Le Temps, 215

“Lead” books, 131

Learning, and prestige, U.S. vs. Europe,
128, 129

Learning to Read, 22

Leavis, F. R., 21, 26, 32, 44, 224

Lectures, publication of, 110

Legislation, for protection of pubhshmg
mdustry, 163 -

Leisure time, 137, 213

Leslie’s, 185

Let This House Be Safe from Tigers, 71

Letters to the editor, 229

Lewis, Freeman, 112

Lewis, Oscar, 228

Liberal arts, vs. schools of education, and
literature, 26

Liberty, 186




Index

Libraries, 138
college, 170
and book-buying habits, 68
district, 171
high school, 170
as market, 64, 71, 104, 130
overseas, buying books, 104
use of paperbacks, 75
recognized by President, 167
university, 141, 147 -
Library, classroom, with paperbacks, 18
public, American, 167-171
Library budgets, see Budgets, library
Library development, as economic factor
in publishing, 68, 169
Library service, rapid growth of, 67
total, 170
Library statistics, 168
Library systems, development of, 169
strong, influence of, 130
Life, 182, 185
science series of, 76
Life (original), 184
“Life Is Fun in a Smiling, Fair-Skinned
World,” (report) 15
Lifetime Living, 186
Lip-readers, 24
List, publishing, and personal interest
of publisher, 89
“Listening,” course in, 26
Literacy, ix
Literary agents, see Agents, literary
Literary Digest, 182
Literary discriminations, sound, 28
Literary Guild, 75
Literary technique, views of writers, 211
Literature, adult, early introduction in
schools, 30
“high”, level of response of young
readers, 21
maintaining public for, 22
lack of interest in, 29, 218
reading of, standards for, 21
recognition of dramatic character of,
and oral reading, 26
response to, and aural experience, 25
teacher of, 44
testing and questioning standards, 33
theory of, 209
Locations, high-traffic, and book distribu-
tion, 65
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Long, Ray, 181

Look, 185

Lorenzo the Magnificent, 3
Lorimer, George Horace, 181
Loss leader selling, 163, 175
Lowell, James Russell, 207
Lowell, Robert, 86

Luce, Henry, 182

Lynch, James J., 11

McCall, James, 183
McCall's, 83, 182, 183
McClure, S. S., 180, 181, 187, 192
McClure’s, 181
McCormick, Col. Robert, 186
Macdonald, Dwight, 230, 231
Macfadden, Bernarr, 187
McGuffey Readers, 6
“Made” books, see Book, “made”
Mademoiselle, 190
Magazine publishers, direct mail efforts,
133 ‘
Magazines, audience for; 60
big, creating books, 76
confession, se¢ Confession magazines
miniature, 185
monthly, 213
and criticism, 212
mortality of, 192
. paper, 188
past and future, 180-192
“popcultural”, 38
purchase of, ix
quality, 187-188
sectional, 186-187
serious, 208
small, 189
weekly, 218
small-circulation, 232, 233
Mail rates, special, 163
Mail sales, 6263, 70, 75, 88, 127, 133,
136, 143, 147, 153
of “made” books, 76
Mailing lists, 66
specialized, 63 )
Management, inept, of magazine, 186
Manpower, of retail book trade, 145
Manufacturing operation, newspaper as,
194
Manuscripts, measuring returns from, 38
scholarly, evaluation of, 107
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Marginal book, 72, 76, 77, 78, 79, 81
Marginal people, 199
Mark-up, high, 143
Markel, Lester, 231
Market, book, 91, 134
growth of, 68
hardbound, 116
homogeneous, 60
library, 64, 71, 104, 130
national, access to, 59
new, 157, 176
paperback, 114
specialized, 179
Market analysis, 14
Marketing, mass, 109
Marx, Karl, 84
Mass communication, 193
Mass culture, see Masscult
Mass media, 83, 173, 200, 203, 213, 225
success in, 50
Mass society, 138 .
Masscult, 3, 32, 37, 50-51, 109, 230
“Masscult and Midcult,” 230, 231
Masscult-midcult style, 39, 44
Massification, economic facts about, 38
Maturity, normative aims for, 29
Mayes, Herbert R., 180
Mechanization, 78
Media, book-review, new, 70
dependent upon book advertising,
74
mass, see Mass media
new role of, 49
revolution in, 203
Memorization, in teaching reading, 29
Memory, neglect of, 28
Mencken, Henry, 188
Merchandising, creative, 91
Mergers, of book publishers, 70, 87, 111,
112, 113
newspaper, 195
Methodology, in publishing, 90
Metropolitan Area Library Councils, 170
Mexico, 122
Microforms, 110
Middle East, 123
Mills, C. Wright, 231
Mind, philosophical, 209
Minorities, and educational publishers,
15, 17
represented in school books, 6, 17
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Money, in book publishing, 176
Monopoly, of textbook publishers, 13
Monthlies, see Magazines, monthly
Moore, Omar K., 33

Moral tone, of early texts, 6, 7
Moralizing, danger of, 44

Mores, of literary life, 215

Movie rights, sale of, 56, 94
“Muckraking,” 180

Munsey, Frank, 190

Museums, 138

“Mush of concession,” 225

Muzzy, 4

Myths, concerning early education, 7

Nast, Condé, 188
Nathan, George Jean, 188
The Nation, 71, 188, 212, 218, 226
National Book Award, 62
National Education Improvement Act of
1963, 167
National Geographic, 38, 188
Nations, new, 120
Natural selection, in publishing, 129
Negotiation, by literary agent, 95
Negro Digest, 187
Negroes, educated, as bookstore em-
ployees, 160
Nelson, Jack, 9
Neo-Comstockians, 18
New England Homestead, 186
New England Magazine, 187
New Republic, 71, 83, 188, 212, 226, 227
The New Statesman, 225, 231
New York Area Booksellers Association,
159
New York Daily News, 186
New York Herald Tribune, 71, 218
book review section, 231
The New York Times, 62, 71, 78, 83,
103, 216, 218, 226, 227
book review section, 37, 161, 226, 231
editorial page, 40
West Coast edition, 204
New York University, Graduate Insti-
tute of Book Publishing, 152
The New Yorker, 39, 40, 71, 184, 212,
227
News, local vs. world, public interest in,
202
surfeit of, 217
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News coverage, diversity in, 195
Newspaper, circulation, 195
as an institution, 200
as local product, 196
national, 197
selection of by advertisers, 195
Newspaperman, different from broad-
caster, 198
Newspapers, in age of television, 193-
203
daily, number of, 194
European, 197
Newsprint Information Committee, 204
Newsstands, book sales in, 135
Newsweek, 191, 213
Nietz, John, “Old Textbooks,” 7
Non-baok, see Book, “made”
Nonfiction projects, search for authors
for, 96
Nonresponse, of readers, 41
North American Review, 188
Novels, American, 219
best-selling, and small publishers, 52
new, 58, 215
serious, peripheral readership for, 226

Obscenity laws, 83, 141
Obscurity, cult of, 106
The Observer, 225
Offense, avoidance of, in textbook pub-
lishing, 9
O'Hara, John, 86
Older people, magazines for, 186, 191
Once A Week, see Collier's
Openmindedness, of book reviewer, 221
Operations, combined, 78
Optimism, of publishers, 58
Oral Aspects o} Reading, 26
Order, worship of, 221-222
Outlets, retail book, 151
limited number of, 161
Overhead, in book publishing, 55
Ownership, family, 67

Pamphlets, 110

Paper, substitutes for, 188

Paperback bookstores, see Bookstores,
paperback

Paperback departments, in old-line pub-
lishing houses, 114
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Paperback houses, competition among,
116
Paperback industry, as danger to crea-
tive writing, 117
Paperback publishing, growth of, 68
original, problems of, 73-77, 115, 117
Paperback reprints, income from, 56, 57
Paperback revolution, see Revolution, pa-
perback
Paperbacks, 64, 79, 111, 127, 140, 175.179
Paperbacks, and hope for quality mar-
ginal book, 80-81
Paperbacks, and royalties, 64
Paperbacks, and university presses, 104,
105
Paperbacks, as symbol of revolution in
publishing, 70
Paperbacks, blow to popular book clubs,
134
Paperbacks, bookstore, see Paperbacks,
quality
Paperbacks, in educational books, 18
Paperbacks, mass-market, 62, 63, 65, 114,
134, 136, 164, 177, 178
Paperbacks, pioneers in, 112
Paperbacks, quality, 65, 73, 75, 136, 175
and second-hand book trade, 147
as teaching tool, 136
Paperbacks, sales of, 54
Paperbacks, successful, 49
Paperbounds, see Paperbacks
Parkinson’s Law, 203
The Partisan Review, 212
Past, works of, 210
Pater, tradition of, reaction against, 27
Patrons, of bookstores, number of, 61
Patterson, Joseph M., 186
Pauling, Linus, 6
Pearson’s, 188
Pennsylvania plan, 170
People Today, 185
Periodicals, European, 216
French, 215
and high standards of reviewing, 226
large-circulation, reviewing in, 227
middlebrow, 230
see also Magazines; Newspapers
Permissive direction, in teaching read-
ing, 33
Personnel, in bookstores, 77, 152
Peyre, Henri, 207
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Phelps, William Lyons, 71

Phillip’s Bookshop, Cambridge, 163
Physical Culture, 187

Physical Science Study Committee, 14
“Physics,” (Zacharias), 14

“Pick-up” orders, 132

Pickwick Book Shop, Los Angeles, 163

Pictorial Review, 182 -
Piggly Wiggly stores, 184
Pitfalls, in book-club sales, 75
Plains States, and geology texts, 15
Playboy, 38 ‘
Plays, American, 219
Poetry, 85, 220, 227, 228
Police Gazette, 185
Policies, strong publishing, decrease from
mergers, 114
Political-party organs, European news-
papers as, 197 ‘
Politicians, and social change, 85
Poore, Charles, 216, 226,
Popculture, 38, 45
“Popular” book, 164
Popularization, magazine of, 216
superficial, 106 )
Population, United States, 168
adult, increase in, 68
growth of, 77
and newspapers, 195
rural, shift of, 137
Pornography, in public domain, 3
Portrait of a Lady, 44
Power, distribution of, among American
book publishers, 112
Praeger, Frederick A., 87
Praeger, Frederick A., Inc., Publisher,
88
Praise, indiscriminate, 222
Premium charges, elimination of, 188
Premiums, book club, 76
Prescott, Orville, 216, 226
Press, daily, 138
freedom of, 59
and life of community, 196
periodical, 138
Prestige, of bookstore employee, 159
Price cutting, 157, 162, 163
Price spiral, 72
Prices, book, 135
American vs. British publishers, 143
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of antiquarian books, 149
average, 53
paperbacks, 178
pre-publication, 161
retail, 115, 116
rising, 177
Pride, importance in publishing, 91
Princeton University Press, 118
“Principles of Psychology” (James), 15
Print, mass media of, 173
Printed word, finality of, 201
Printers, competition between, 53
Printer’s Ink, 185
Printings, initial, 179
small, higher cost of, 72
“Product” (books), low-priced, 153
Professionalism, sense of, 159
Professors, as literary critics, 210, 220
and their publishers, 101-110
reached by direct mail, 136
Profit seeking, 59
Profits, from book publishing, 50, 56,
57, 78, 79, 177
Program, publishing, over-all, 90, 91
“Program-connected” books, 123
Programmed instruction, 15
Promotion, of books, 176
Propaganda, 120, 123
Prosperity, cultural, 138
Public, demands on attention of, 193
new, for books, 75
and publishing, 175
reading, growth in size of, 127
and reading guidance, 219
Public favor, and books, 58
Public Law 480, 120
Public opinion, and textbook publishers,
14
Publicity, essential to book publishing,
205
massive, 214
Publisher, defined, 88
influencing history, 90
Publishers, book, added income from
paperback reprints, 73
clearly defined, 90
commercial, 121
and professors as authors, 102
competition for publishable manu-
scripts, 58
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_ as creators of editorial concepts and
ideas, 88, 92

economic pressure on, 60

encyclopedia, pressure on, 60

expenses of, 62

hardcover, 177

interest in business aspects of indus-
try, 128

not dependent upon mass market,
82

outworn approaches of, 159

paperback, 177

private, new, 80

proportion of revenue spent on ad-
vertising, 61

quixotic qualities, 83

and reader, 205

sales methods, 131

small, 52, 78, 117, 128, 130
and loss of authors, 79

textbook, 12
challenges facing, 15
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Publishing houses, as distributors of
culture, 138
new, 52, 70
Publishing industry, advisory committee
to government, 123
Puck, 184

Quarterlies, literary, 226
critical writing in, 232
The Queen, see McCall’s
The Queen of Fashion, see McCall's
Quick, 185

Radio, impact on book sales, 71
“The Railroads on Trial,” 180
Read 1t, 188
Reader, and book, areas of contact, 125
book in search of, 127-137
educating, 1
“faithful,” ix
magazine, service to, 189
newspaper, personal relationship with

changing role of, 7 paper, 201
pressure on, 60 ' shrinking time of, 208
British, 89 Readers, book, new, 115
newspaper, 198 mature, survey of, 29
reliance on public, 194 “Readers,” classroom, 15
and zeal to be moneymakers, 143 Reader’s Digest, 181, 189
Publishers Weekly, 5, 9, 17, 112, 163 Reader’s Digest Book Club, 75
Publishing, book, 51 Readership, diversified, 177, 178

American giants, 118
commercial, 47
criticism of, 82-86
training in, 108
as communication service, 67
at a loss, 72
major upheaval since World War
11, 70
and money making, 114
as occupation for gentlemen, 70
present state of, xi
private, 122, 123
private nature of, 70
romantic quality of, 87, 176
selective, 178
textbook, as big business, 5
trade, 137, 151-152
working principles of, 87-88
magazine, external influences on, 184

Publishing, radical change in, 127

newspaper, 196, 204
statistical information on, 199
widened by book clubs, 134
Reading, book, 20-36
as an art, 20
of better books, increased, 75
long-term gains in, 79
close, experiments in, 21
critical, 27
experiments in, 33
as functional necessity, ix
increase in, 137, 169
methods for learning, 22
oral, 24
rapid, desire for, 22
remedial, see Remedial reading
silent vs. oral, 24
teaching of, 20
experiments in, 33
literature on, 22
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as science, 21
studies, 22
techniques of, 33
Reading habits, mass, 32
of university teachers, 141
Reading matter, popular, 39
Reading methods, research on, 23
Reading public, American, 209
higher, level of appreciation of, 32
redemption of, 45
Reading teachers, 31
weaknesses of, 33
Recognitions, in reading, 28
Recordings, tape, 110
Records, phonograph, 77, 216
Redbook, 181, 190
Redding, Frank, 5, 17, 18
Reference works, 109
Regional resource centers, 171
Relativism, 38
Religion, teaching of, as aim of early
American education, 7
Remaindering, 131 )
Remedial reading movement, 23
Renaissance, American, in literature, 207
Reorders, increase in, 179
The Reporter, 212, 218, 226
Representatives, publishers’ see Book-
men; Salesmen
Reprint magazines, 187
Reprint rights, 97, 114, 115, 177
Reproducers, of creative works, 138
Reproduction and distribution, institu-
tions of, 138
Reputation-mongering, 227
Research, and aims for maturity, 29
foundation support of, 103
machinery of, 106
scholarly, 10
Research and development, in produc-
tion of textbooks, 8, 13
Research materials, 171
Research reports, 106
Respectability, of book review sections,
228
Response, to books, level of, 32
Retailing, book, 133, 137
“Returns,” 131, 132
Reviewer, as discoverer, 221
excerpts from, in publicity, 214
literary attack on, 224
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Reviewing, American, 233
current, 224.233
high standards of, 226
Reviews, book, 62, 103
and book sales, 74
lessening influence of, 70
British, anti-Americanism in, 225
music, 227 :
Revolution, in book publishing, 70-80,
151
paperback, 72-73, 105, 151, 164, 208
technological, 193
Rewards, financial, of artist, 50
Rhetoric of Fiction, 45
Richards, 1. A, 21, 26
Rights, author and publisher, 56
future, of author, protection of, 95
sale of, overlapping in, 94.95
subsidiary, 95
Roberts, Gene, Jr., 9
Romantic image, in publishing, 87
Roosevelt, Mrs. Franklin D., 187
Roosevelt, Theodore, 180
Rosenfeld, Isaac, 43, 45
Royalties, 56
of author-professors, 105
and costs of paperbacks, 74
and sales, 64
Rugg, Harold, 14
Rural areas, interest in local news, 202
Rural myth, in classroom readers, 16
Russian third graders, reading level, 30
Russians, and new nations, 119

The Sacred Wood, 223
St. Nicholas, 186
Salaries, of bookstore clerks, 160
library, 168
Sales, break-even points of, 116
direct, 62
fast, required for paperbacks, 116-117
foreign, 118
by mail, see Mail sales
net, 53
paperback, 179
dependent upon display, 74
of quality paperbacks, 75
Sales calls, infrequent, hazards of, 131
Sales force, of publisher, 51, 60
Sales income, insufficient for publishing
costs, 104
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Sales methods, 131
Sales organization, weak, 130
Sales records, of booksellers, 132
Salesmen, publishers’, 130, 153, 164, 178
textbook, 12
Salinger, J. D., 178
Salzman, Eric, 227
Saturday Evening Post, 181
Satuyrday Review, 152, 187, 216, 231
Saturday Review of Literature, 182
Savings, on paperbacks, 65, 74
Scandinavian countries, 16, 176
Scavengers, of book trade, 161
Schedule, total publishing, as factor in
publishing decisions, 91
Scholars, American, believed to be poor
writers, 106
as buyers of books, 101
Scholarship, American, dissemination
abroad, 121
cause of, served by university presses,
107
major works in foreign language, 110
original, 109
sound, well-written nontechnical in-
terpretations, 105
specialization in, 102
Schools, as distributors of culture, 138
Science, 232
Science, and art, war between, 21
Scientific American, 183, 191
Scientists, as writers, 232
Screen assignments, and agents, 96
Scribner's, 188
A Season in Hell, 222
Second-hand bookstores, disappearance
of, 145
ideal location, 147
Sedgwick, Ellery, 192
Selection, of textbooks, criteria, 12
Self, fascination with, in publishing
business, 175
Selling, office-to-office, 63
Selling costs, 55
Selling organizations, created by publish-
ers, 135
Sensitivity, in textbook publishing, 9
Service, good, by small bookstores, 166
Services, magazine circulation, 184
Seventeen, 190
The Sewanee Review, 220
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Shakespeare, and commercial theater, 49

“The Shame of the Cities,” 180

Shatzkin, Leonard, 127, 153

Shavian tradition, of music reviewing,
227

Shils, Edward, 138

Skip of Fools, 214

Shipment, of books, automatic, 133

“Shockers,” advertisements for, 231

Short forms, publication by university
presses, 110

Short stories, quality of, 191

Show, 188

Show Business Hlustrated, 188

Shugg, Roger W., 101

Siddall, John, 187

Sidelines, in bookstores, 164, 165

Simons, Calvert, 118

Sipe, Glen, Jr., 154

“Skip,” 131

Slow-moving lines, 144, 147

Smart Set, 188

Smith, Roger H,, ix

Snow, Sir Charles, 31, 32, 77

Snyder, Henry M., 117

Social change, contribution of books to,
84

Social satirist, textbook author as, 14

Social scientists, aims of, 33

Social studies textbooks, 10, 14

Sociologist, and mass reading habits, 32

Soul, life and care of, 29 :

South Florida, University of, 5

Space, limited, of bookstore, 165

Speaking voice in literature, deafness to,
32

Specialists, and publishing of textbooks,
8

Specialization, in urban society, 196
The Spectator, 225, 231 )
Speed reading, sce Reading, rapid
Spending power, discretionary, 193
Spenser, Herbert, 43
Sports Hlustrated, 182
Staffs, newspaper, 198
Standard Metropolitan Statistical Areas,
169
Standard Rate and Data Service, 184
Standards, of book reviewing, 37
critical, 216
educational, 13
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intellectual, of magazines, 230
library, 171
literary, 220
lowering of, through book clubs, 75
State governments, and libraries, 169,
170, 171
Statistics, publishing, illusory nature of,
57
. Steffens, Lincoln, 180
Stevens, Wallace, 33
Stock, bookstores, 147, 154
difficulty of keeping, 77
problems of, in paperback book-
store, 158
Stock manipulations, 78
Stockholders, and publishing, 79
Stocks, choice of, 133
Store magazine, first, 183
“The Story of Life Insurance,” 180
Students, using libraries, 170
Style, uniform, of reviewers, 217
Subscriptions, magazine and newspaper
combined, 190 :
Subsidiary rights, income from, 56
Subsidies, by foundations, 80, 103
Sunday supplements, 217
Sunday Times, 231
Syntax, mastering of, 28

T.LS., see Times Literary Supplement
TV Guide, 188
Taba, Hilda, 12
Taft, Donald R., 14
Talent, need for, in magazine field, 192
Tarbell, Ida, 180
Targets, specialized professional, 91.92
Taste, 27
of bookstore owners, 163
correction of, 28
holiday ideology of, 42
minority, books and, 59
public, changes in, 77
reading, impact of book clubs, 161
Tax bills, and unfair treatment of au-
thors, 96-97
Teacher training, 31
Teachers, college and university as book
buyers, 140
reading habits of, 141
contending against bad literary experi-
ence, 4243

INDEX

good, need for, 23
on selection committees, 12
Teachers’ manuals, 15
Teaching tools, American, 121
Team, publisher as leader of, 92
Team research, 106
Technical competence, in book review-
ing, 227
Technical houses, 118
Technique, in reading, 21, 33
Television, in the age of, 193-203
newspapers and, 193
recreational role of, 202
stations, 196
viewing, level of, 20
Television and image, 83
assignments, and agents, 96
combined with magazines, 190
educational, 18-19
impact, on book sales, 71
on publication rights, 94
Test questions, 6
Testimonials, signed, in early textbooks,

Tests, 6
“Text Materials in Modern Education,”
9

Textbook, defined, 5

dominant, long-lived, 6

modern, changing role of, 7

quality of, and public opinion, 14
Textbook publishers, 7, 121
Textbook selection committee, 12
Textbooks, 3-19, 54, 141, 149

avenue to creation of, 7

banned, 9

dependence on, 105

and profits, 78

sale of, 154
“Textbooks Are Indispensable!”, 10
Theatre, 188
Theoreticians, as critics, 210
Theory, and practice in teaching of read-

ing, gap between, 23

Thermodynamics, Second Law of, 15
Thomson, Denys, 26
Tide, 182
Time, 22, 39, 71, 84, 182, 213, 218

style of, 227
Time, mechanization of the use of, 87
Time Reading Program, 75
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Times, Sunday, 228 .

Times Literary Supplement, 214, 215,
225, 229, 231

Titles, new, 154

Titles, number stocked in bookstores, 61

Titles, paperback, 133

Tocqueville, de, Charles Henri, 228,
233

Tokyo, publishers’ branches in, 121

The Torch Lighters, Tomarrow’s Teach-
ers of Reading, 22

Totalitarianism, 89

Tower magazines, 184

Town Topics, 185

Trade books, 54, 163

average sale of, 130

Tradition, literary, 106

Traditionalists, 129

Tragedy, criteria of, 221

Translations, 123, 140

Travel, 188

Trilling, Lionel, 224

The Tropic of Cancer, 82-83

True Story, 187

Turnover, of current books, 165

Twenties, book publishing in, 70, 71

Typewriter, electric, used by small chil-
dren, 33

UNESCO studies, 16

USIA, see United States Information
Agency

The Ugly American, 120

Union library catalogs, 170

_United States employees, bad training of,
120

United States Information Agency, 120,
122, 123, 178

University press books, 54, 63

University presses, 80, 99-124

and cost squeeze, 103
and paperbacks, 114

University towns, bookstores in, 142, 143,
144, 147, 149

Urban centers, and population, 137

Urban reconstruction, and bookstores,
144-145

Urban renewal, 146, 147

Urbanization, and library services, 169

Vance, Arthur, 192
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Vanity Fair, 188
Variety, in writing, 58, 60
Venture capital, in publishing, 67
Viking Press, 153 .
Tke Virginia Quarterly, 220
Vocabulary, light, 41

of reading teachers, 27
Vocalizers, 24
Vogue, 188
Vulgarity, in fiction, 222

Wall Street, in publishing, 78, 114, 143,
153
Wall Street Journal, 204
Wallace, Lila and DeWitt, 181
Wanamaker, John, 154, 183
War, prevention of, through bocks, 121
Warren, Robert Penn, 26
Waugh, Evelyn, 229
Webster, Noah, speller, 6
Weeklies, sece Magazines, weekly
Wentworth & Smith, 4
Weston, Jessie, 148
Whitehead, Alfred North, 4
“Wholeness,” of reading process, 28
Wholesalers, magazine, 135
Wholesaling, lack of facilities in book
publishing, 132
Wholesaling systems, European, 128
Wilder, Thornton, 211
Wilentz, Theodore, 151
Wiley, John & Sons, 5
Williams, Raymond, 38, 45
Wilson, Edmund, 86, 212, 227
Wilson, Thomas J., 111
Witkower Press, 52
Wollheim, Richard, 45
Woman’s Day, 183
Woman's Home Companion, 182, 183,
187
Women’s clubs, lecturers on books, 71
‘Women’s magazines, 182
Wood, Evelyn, 22
Woollcott, Alexander, 71
Woolworth stores, 184
Words, learning of, 27
Writers, communal publishing by, 186
hostility of, 219
magazine, need for, 192
new, 178
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“The Writers of Textbooks,” 9
Writing, creative, danger from paper-
back industry, 117
interpretation and judgment of, and
oral reading, 25, 26

INDEX

political, 85
varied range of, 58, 60

The Yale Review, 220
Zacharias, Professor Jerrold R., 14
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